What is Focus Research

Companies who manufacture products or provide services need to ensure they are meeting the needs of their customers, both in what they are doing now and in planning for the future. Similarly lots of organisations, commercial and non-commercial, need to understand public opinion and how this develops over time. Rather than ask their customers directly it is often more credible and effective to use a specialist market research agency to ask the questions.

These agencies – our’ clients – need to be able to consult members of the public to probe their attitudes, opinions and feelings on a whole range of issues. Sometimes they need to talk to a cross section of the public as a whole, whilst at other times they need to focus on specific groups, e.g. those who use a particular product regularly. To make the outcome of the research valuable to their clients, we need to select a range of people to take part who genuinely reflect the target group, showing the normal diversity we would expect within that group – e.g. a range of ages or ethnicity.

This is why we have developed  our compny, a growing database of different individuals – all ages, races, occupations, etc., in fact the only thing they have in common is that they have expressed an interest in participating in market research occasionally.

To join us, you need only to be over 18 and living in the UK. Please complete the online questionnaire – this should only take a few minutes.

Why participate in market research?

Every day you use products and services in a competitive market place. Taking part in 
research gives you the personal opportunity to feed back to and have influence over these companies, so that what’s on offer in the future will suit your needs better. 
When you take part in a discussion group, you might statistically represent hundreds of thousands of people! This gives you a genuinely powerful and important role in new developments. In the past many groups in society have been drastically under-represented in this area, for example minority-ethnic and disabled people are regarded as 'hard to recruit' and rarely involved in research groups. We aim to challenge this, and give every part of our diverse community a voice in market research fieldwork – there is a sound business case for this, as our clients need to know the views of all their potential customers, not just the obvious majority.

But let’s put the power and influence on one side for the moment – this is a commercial business, and if we ask people to take time to participate in a discussion group they are financially rewarded for their time and contribution .This is a one-off cash payment, typically of £30 - £50 for a two hour discussion. This could be far higher for specialist or business groups. Questionnaires etc are obviously much quicker and easier to participate in, and may be rewarded by entry into a draw of some sort. Sometimes when manufacturers are testing a new product, participants receive samples/supplies, in return for evaluating the performance.

The idea of talking in a roomful of strangers might seem intimidating, but most people find they really enjoy participating in groups – discussions are lead by a skilled moderator, everybody gets their say, and it can be lively and interesting, whatever the subject matter. Remember, everyone’s in the same boat, and the researchers are well aware of this and go to great lengths to make everyone feel relaxed and welcome. And whilst helping to influence the activity of a company or service, you get paid and offered refreshments just for talking! Remember, you will have been selected for the group for a reason and as such you are likely to have many things in common with the other participants.


How often will I get asked to participate in research?

It is important to us that you remain a genuine 'member of the public' rather than becoming a research group expert! Therefore we will not be able to involve you in more than a maximum of 2 discussion groups a year, and you will never be asked to go to a group on the same (or similar) subject to one you have done before. Surveys and questionnaires you may get asked to join in more frequently, obviously these will only take a few minutes to complete.


What if I don't want to take part?

That's absolutely fine! You will be probably be contacted by email initially, and the easiest thing for you to do if you’re not interested is to simply ignore it. We won’t keep hassling you to get involved in any thing you don’t want to. By joining the database the only thing you are committed to is receiving invitations occasionally, you are under no pressure or obligation to ever take part in a survey or discussion.

If you decide at any point you no longer wish to be on the database and receive invitations, contact us and we will remove your name and all your personal details immediately. Remember we maintain high standards of confidentiality/data protection and will always respect your personal information even if you are no longer registered with us.

If you are not sure about taking part in a piece of research you can always contact the office by email or phone to discuss what it would involve – again the important thing is this would not commit you to taking part.


I haven't got time to go to groups – 
is there any point me registering?

Yes there is – remember you aren't committing to any participation by registering. Surveys/questionnaires might only take a few minutes to complete, and when we’re planning a group we always look for people living near the venue first – so it might be easier to join in than you think. In the future we hope to be exploring 'virtual groups', e.g. by videoconferencing, so you could participate without leaving your living room! So we would urge you to register now, and we'll keep you updated about new developments.

